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Abstract: 
Popular culture is a powerful force that shapes social values, identities, and everyday practices in the 
contemporary digital era. With the expansion of global media platforms and communication technologies, 
young working professionals are increasingly exposed to diverse cultural forms that influence their attitudes 
and perceptions. This study examines the impact of popular culture on society and identity formation among 
corporate employees aged 18–25 working at HCL Technologies. Using a survey-based quantitative research 
design, the study analyses respondents’ engagement with films, music, social media, and streaming 
platforms. The findings suggest that popular culture is perceived both as a reflection of existing social norms 
and as an active force influencing values, beliefs, and social behaviour. While respondents recognise its role 
in promoting inclusivity, accessibility, and cultural exchange, they also acknowledge its tendency to 
reinforce stereotypes and commercial ideologies. The study highlights the complex and dual role of popular 
culture in shaping identity and social attitudes, contributing to ongoing discussions on media influence, 
globalization, and cultural change in modern society. 
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Introduction: 
Popular culture occupies a central position in 
contemporary society, influencing how 
individuals think, communicate, and understand 
themselves and the world around them (Storey, 
2018). It includes widely consumed cultural forms 
such as films, music, television, fashion, social 
media, and celebrity culture, all of which shape 
everyday experiences and social interactions. 
Cultural theorists argue that popular culture 
functions both as a site of pleasure and as a space 
where dominant ideologies are produced and 
contested (Hall, 1997; Kellner, 1995). 
In the digital age, popular culture extends beyond 
local and national boundaries, driven by 
globalization, technological advancement, and 
digital platforms that enable the rapid circulation 
of cultural content (Appadurai, 1996; Tomlinson, 
1999). Streaming platforms and social media have 
further intensified the speed and reach of cultural 
exchange, allowing individuals to engage with 
global content while simultaneously shaping local 
meanings (Jenkins, 2006). 

 
Young adults, particularly those entering the 
corporate workforce, represent a crucial 
demographic for examining the influence of 
popular culture. Positioned at the intersection of 
professional life, digital media consumption, and 
global cultural exposure, young working 
professionals actively engage with popular culture 
as a source of entertainment, self-expression, and 
social awareness (Buckingham, 2008). Their 
engagement reflects broader changes in attitudes 
toward identity, inclusivity, celebrity influence, 
and the role of media in shaping social values. 
This study focuses on corporate employees aged 
18–25 working at HCL Technologies to explore 
how popular culture influences identity formation, 
social attitudes, and perceptions of social change. 
By analysing empirical survey data, the paper 
contributes to ongoing discussions in cultural and 
media studies on globalization, media influence, 
and the changing nature of popular culture in 
contemporary society. 
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Methodology 
The study adopted a survey-based quantitative 
research design using structured questionnaires to 
collect data on respondents’ engagement with 
popular culture and their perceptions of its social 
impact. The respondents belonged to the 18–25 
age group and were employed as corporate 
professionals at HCL Technologies. This 
demographic was selected because young 
corporate employees are active consumers of 
digital media and popular culture, engaging 
regularly with films, music, social media, and 
streaming platforms. 
The questionnaire included items related to media 
preferences, identity formation, celebrity 
influence, stereotypes, inclusivity, globalization, 
and the role of technology in shaping popular 
culture. Quantitative analysis of responses 
provided insights into how popular culture is 
perceived as both reflective of and influential on 
social norms and values. 
 
Details of the Respondents 
The respondents in this study belonged to the 18–
25 age group, representing young adults at a 
formative stage of identity development and social 
awareness. All participants were working 
professionals employed in the corporate sector, 
specifically at HCL Technologies. 

This demographic was selected because young 
corporate employees are active and informed 
consumers of popular culture, engaging regularly 
with films, music, social media, streaming 
platforms, and global digital content. Their 
professional environment, combined with constant 
exposure to technology-driven media and 
globalization, makes them particularly relevant for 
examining how popular culture influences values, 
attitudes, and perceptions of social change. 
The respondents demonstrated familiarity with 
digital platforms such as Netflix and social media, 
enabling the study to capture informed 
perspectives on issues related to inclusivity, 
stereotypes, celebrity culture, globalization, and 
the role of technology in shaping contemporary 
popular culture. 
 
Understanding Popular Culture: Questions and 
Responses:  
Popular culture refers to the ideas, practices, 
trends, and cultural products that are widely 
consumed and shared within a society. It includes 
forms such as music, films, television, fashion, 
social media, and celebrity culture, which 
influence everyday life and reflect both societal 
values and changing cultural dynamics. Following 
are the questions and answers:  
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- The survey on favorite forms of popular culture 
paints a vibrant picture of contemporary 
preferences. Movies emerge as the dominant 
choice, capturing 48% of respondents, reflecting 
their enduring allure as a medium for storytelling 
and escapism. Music closely follows at 42%, 
illustrating its universal appeal and ability to 
evoke emotions across diverse genres. Social 
media's prominence, with 36%, underscores its 
integral role in modern communication and 
entertainment. TV shows, though trailing at 6%, 

maintain a dedicated following, showcasing the 
enduring popularity of serialized narratives. The 
presence of spirituality and Korean dramas at 2% 
each highlights niche interests within the broader 
cultural landscape, indicating a diverse array of 
influences on individual tastes. Overall, the survey 
underscores the richness and diversity of popular 
culture, reflecting the dynamic interplay between 
media consumption, personal identity, and cultural 
trends. 

 
 
- The survey findings strongly support the notion 
that popular culture significantly reflects or 
influences society, with 77.6% of respondents 
affirming this relationship. This overwhelming 
majority suggests a widely held belief in the 
profound impact of cultural expressions on 
societal norms, values, and behaviors. The 18.4% 
who responded "maybe" indicate a degree of 
uncertainty or recognition of the complexity 
inherent in cultural dynamics. Even among the 
remaining 5% who seemingly deny such 

influence, there might be acknowledgment of 
other factors at play or skepticism toward the 
direct correlation between popular culture and 
societal change. Overall, these results underscore 
the pervasive influence of popular culture in 
shaping collective consciousness, driving 
conversations, and reflecting the zeitgeist of a 
given era. It highlights the need for critical 
engagement with media and cultural artifacts as 
potent agents in the ongoing dialogue of societal 
evolution. 
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- The survey on the importance of popular culture 
in shaping identity yielded intriguing insights. A 
majority, constituting 53.1% of respondents, 
regarded it as "somewhat important." This 
suggests a nuanced perspective, acknowledging 
popular culture's influence without attributing 
paramount significance. Conversely, 38.8% 
considered it "very important," underscoring a 
substantial cohort who perceive popular culture as 

a significant determinant of identity. However, it's 
noteworthy that 8.2% viewed it as "not very 
important," indicating skepticism or a belief in 
other primary identity-shaping factors. This 
spectrum of opinions underscores the complex 
interplay between popular culture and identity 
formation, reflecting diverse perceptions and 
experiences within the surveyed population. 

 
The survey results on whether celebrities have a 
responsibility to be role models offer intriguing 
insights into societal perspectives. A notable 
majority, comprising 55.1% of respondents, assert 
that celebrities do not bear this obligation, 
suggesting a skepticism toward idealizing public 
figures or imposing moral standards on them. 
Additionally, 22.4% expressed uncertainty with a 

"maybe" response, indicating a recognition of the 
complexities involved in the role of celebrities in 
society. However, it's essential to note the 18.4% 
who believe celebrities do have a responsibility, 
reflecting a belief in the influential power and 
societal impact of public figures. The remaining 
responses, advocating for individual responsibility 
or highlighting the role of influencers, showcase 



International Journal of Advanced Multidisciplinary Research and Educational Development 
Volume 2, Issue 1 | January - February 2026 | www.ijamred.com 

ISSN: 3107-6513 
 

707 

 

the diversity of opinions regarding the influence 
and accountability of celebrities in shaping 
societal norms and values. Overall, the survey 

reflects a nuanced understanding of the 
multifaceted relationship between celebrities, role 
modeling, and societal expectations. 

 
- The survey findings regarding whether popular 
culture perpetuates stereotypes provide insight 
into diverse perceptions and concerns. The 
substantial portion, comprising 46.9%, who 
believe that popular culture does perpetuate 
stereotypes likely reflects a recognition of the 
pervasive influence of media and entertainment in 
shaping societal perceptions. They might observe 
recurring tropes and representations that reinforce 
existing stereotypes, ranging from gender and 
racial stereotypes to cultural and social biases. 
Conversely, the 18.4% who disagree may see 

popular culture as a platform for challenging 
stereotypes and promoting diversity and inclusion. 
The 34.7% who responded "maybe" likely 
recognize the complexity of the issue, 
acknowledging instances where popular culture 
perpetuates stereotypes while also acknowledging 
efforts to subvert them. Overall, the survey 
highlights the nuanced dialogue surrounding the 
role of popular culture in perpetuating or 
challenging stereotypes, prompting critical 
reflection on its impact on societal perceptions 
and attitudes. 

 
- The survey outcomes regarding the influence of 
popular culture on societal norms reveal a 
nuanced perception among respondents. A 
significant majority, comprising 53.1%, believe 

that popular culture holds substantial sway, 
suggesting a recognition of its profound impact on 
shaping societal values, behaviors, and 
perceptions. This acknowledgment of "a lot of 
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influence" reflects an awareness of the pervasive 
reach and persuasive power of cultural artifacts, 
from media to entertainment, in shaping collective 
attitudes. Meanwhile, the 42.9% who perceive 
"some influence" likely acknowledge the role of 
popular culture but may also recognize the 
complexity of societal dynamics, where multiple 
factors contribute to shaping norms. The minority 

opinion, advocating for "no influence," suggests a 
divergence in perspectives, perhaps stemming 
from skepticism about the direct correlation 
between cultural representations and societal 
norms. Overall, the survey underscores the diverse 
views on the intricate relationship between 
popular culture and societal values, highlighting 
its significance in contemporary discourse. 

 
- The survey results on the inclusivity of popular 
culture in recent years present an overwhelmingly 
positive outlook among respondents. A significant 
majority, accounting for 73.5%, firmly believe 
that popular culture has indeed become more 
inclusive. This perspective likely reflects an 
observation of increased representation and 
diversity across various cultural mediums, from 
film and television to music and literature. The 
20.4% who answered "maybe" may acknowledge 

progress while recognizing the ongoing need for 
improvement or may harbor some skepticism 
about the extent of inclusivity achieved. Overall, 
the survey results suggest a general optimism 
regarding the trajectory of popular culture toward 
greater inclusivity, reflecting evolving societal 
values and aspirations for representation and 
diversity in media and entertainment. 
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- The survey results regarding the impact of social 
media on popular culture paint a comprehensive 
picture of its transformative influence. The 24.5% 
who believe social media has made popular 
culture more accessible recognize its role in 
democratizing access to cultural content and 
enabling broader participation in cultural 
conversations. Additionally, the 30.6% who 
perceive social media as accelerating trend cycles 
highlight its role in amplifying and disseminating 
cultural phenomena at unprecedented speeds, 
shaping collective tastes and preferences. The 6% 

who emphasize social media's role in amplifying 
diverse voices underscore its potential to foster 
inclusivity and representation within popular 
culture. The significant proportion, comprising 
36.7%, who recognize all these aspects reflect a 
holistic understanding of social media's 
multifaceted impact, from accessibility and trend 
acceleration to amplifying diverse voices. Overall, 
the survey results underscore the profound 
influence of social media in reshaping the 
landscape of popular culture, facilitating greater 
accessibility, diversity, and dynamism. 

 
- The survey results on the impact of popular 
culture on society reflect a nuanced understanding 
among respondents. While a minority, constituting 
14.3%, perceive popular culture as predominantly 
positive in its influence, the overwhelming 
majority of 81.6% acknowledge both positive and 
negative impacts. This recognition of dual effects 
suggests an awareness of the complexities 
inherent in cultural phenomena, where popular 
culture can simultaneously inspire, entertain, and 
educate, while also perpetuating harmful 

stereotypes or promoting consumerism and 
superficial values. The absence of respondents 
claiming "no impact" underscores the widespread 
recognition of popular culture's significance in 
shaping societal attitudes, behaviors, and values, 
whether positive or negative. Overall, the survey 
highlights the need for critical engagement with 
popular culture, recognizing its multifaceted 
nature and advocating for a balanced assessment 
of its impact on society. 
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- The majority of respondents (54.2%) believe that 
technology has influenced popular culture in all of 
the above ways, This shows that technology has 
not only introduced new forms of entertainment 
but has also transformed the consumption of 
media and expanded access to global culture. 
Additionally, a significant portion of respondents 
(29.2%) identified the creation of new forms of 
entertainment as a key influence of technology on 
popular culture. This reflects the increase of 
digital platforms, streaming services like Netflix, 
Disney which brings tv shows from different 
country and languages which influence people. A 
smaller percentage of respondents (10.4%) 

highlighted the changing nature of media 
consumption as a result of technology. This 
includes shifts towards on-demand and 
personalized content consumption, as well as the 
rise of social media as a dominant mode of 
communication and cultural expression. Only a 
minority of respondents (6.2%) specifically noted 
the role of technology in increasing access to 
global culture. However, this aspect remains an 
important consideration, as technology has 
facilitated the dissemination of diverse cultural 
content and enabled cross-cultural exchange on a 
global scale. 

 
-  As the result of the survey, we recorded 65.3% 
respondents says that popular culture often reflects 
the values, beliefs, and attitudes prevalent in 

society at a given time. It serves as a mirror to the 
collective experiences, struggles, and aspirations 
of a culture or community. Whether through 
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music, film, literature, fashion, or other forms of 
media. Additionally 28.6% respondents were 
certainly agree with popular culture is a reflection 
of the times we live in as societal norms evolve 

and historical events unfold, popular culture 
adapts and responds, shaping and being shaped by 
the context in which it exists.  

 
- As per the survey majority of respondents 
(37.5%) believe that globalization has resulted in 
all of the above effects, suggesting a recognition 
of the complex and multifaceted nature of 
globalization's influence.A significant portion of 
respondents (31.3%) identified increased cultural 
exchange as a key outcome of globalization on 
popular culture. This reflects the 
interconnectedness and interdependence of 
cultures in the globalized world, where ideas, 
practices, and cultural artifacts are shared across 
geographical and societal boundaries. Another 
notable finding is the perception among some 

respondents (16.7%) that globalization has led to a 
more homogenized culture. This viewpoint 
reflects concerns about the potential erosion of 
cultural diversity and the dominance of Western 
cultural values and norms in the global 
marketplace. Additionally, a considerable 
minority of respondents (14.6%) highlighted the 
creation of new cultural hybridities as a result of 
globalization. This refers to the blending and 
fusion of cultural elements from different 
traditions and backgrounds, resulting in the 
emergence of unique cultural expressions and 
identities.  
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- Overall 79.6% responses were recorded on 
option “Yes” and 14.3% responses were recorded 
on option ” May be” on our survey which clearly 
shows that Popular culture can have a significant 
impact on young people due to its pervasive 
presence in their lives. From music and movies to 
social media and fashion trends, popular culture 
shapes the way young people perceive themselves, 
others, and the world around them. It influences 
their attitudes, behaviors, and aspirations, often 
serving as a primary source of information and 
identity formation. Through media representations 

and narratives, popular culture can reinforce or 
challenge societal values and beliefs, influencing 
young people's perspectives on issues such as 
gender, race, and social justice. Popular culture 
can influence young people's behaviors, including 
consumer choices, lifestyle habits, and social 
interactions. It can also shape their attitudes 
towards education, career aspirations, and future 
goals. We also have 6.1% responses disagree, they 
do believe that it’s on individual to let the popular 
culture influence him. 
  

 
- The survey results offer insights into future 
expectations regarding the evolution of popular 
culture. The majority of respondents (54.2%) 
anticipate that popular culture will encompass all 
of the above aspects, suggesting a recognition of 
the interconnectedness and interplay between 
digitalization, technological influence, and 
globalization. A notable proportion of respondents 
(16.7%) foresee a future in which popular culture 
becomes more digital. This reflects expectations 
of continued growth in digital media consumption, 
the rise of virtual experiences, and the increasing 
integration of technology into cultural production 

and consumption processes. Similarly, another 
16.7% of respondents believe that popular culture 
will be more globalized in the future. This aligns 
with the ongoing trend of cultural globalization, 
where cultural products, practices, and influences 
transcend national borders and become 
increasingly interconnected on a global scale. A 
smaller percentage of respondents (12.5%) 
anticipate that popular culture will continue to be 
influenced by technology in the future. This 
suggests an acknowledgment of the enduring role 
of technology as a driver of cultural innovation, 
creativity, and transformation. 
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- As per our survey, Almost 75.5% respondents 
believe that popular culture has the power to bring 
the social change. Whether it's through music, 
film, literature, or other forms of media, popular 
culture has the ability to shape attitudes, challenge 
norms, and inspire action. Icons, movements, and 
ideas from popular culture can often catalyze 
significant shifts in society by raising awareness, 
fostering empathy, and sparking important 
conversations. We do also have ss8.2% of 
respondents who disagree with the opinion 
because the popular culture is heavily influenced 
by commercial interest, which can result in the 
exploitation of issues for profit rather than 
genuinely advocacy. The prevalence of 
entertainment focused content in popular culture 
may distract audiences from engaging with more 
pressing social issues, leading to apathy or 
disengagement. 16.3% respondents opted for the 
“May be” option by believing that popular culture 
can be a catalyst for change, it might not posses 
the sole power to bring about widespread social 
transformation. 
 
Discussion of Survey Findings 
Survey responses indicate that movies and music 
remain dominant forms of popular culture 
consumption, reflecting their continued relevance 
in shaping emotions, identities, and social 
conversations (Storey, 2018). Social media also 
emerged as a significant platform, highlighting its 
role in mediating cultural trends and accelerating 

the circulation of popular narratives (Jenkins et 
al., 2013). 
 
A majority of respondents acknowledged that 
popular culture reflects and influences society, 
supporting scholarly arguments that media both 
mirrors social realities and actively shapes them 
(Hall, 1997). Respondents also expressed nuanced 
views on identity formation, recognising popular 
culture as an important—but not exclusive—
factor influencing self-perception and social 
identity (Buckingham, 2008). 
 
Opinions on celebrity responsibility revealed 
scepticism toward celebrities as moral role 
models, aligning with critical perspectives that 
view celebrity culture as commercially driven 
rather than ethically grounded (McRobbie, 2004). 
At the same time, concerns about stereotypes 
indicate awareness of how popular culture can 
reinforce gender, racial, and social biases, a 
critique long raised by cultural theorists (Adorno 
& Horkheimer, 2002). 
 
Findings related to inclusivity and globalization 
suggest cautious optimism. Most respondents 
perceived popular culture as increasingly 
inclusive, reflecting broader representational shifts 
in media industries (Kellner, 1995). However, 
responses also acknowledged cultural 
homogenization and the dominance of global—
often Western—media forms, echoing debates on 
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globalization and cultural power (Tomlinson, 
1999). 
 
Conclusion 
 
The study demonstrates that popular culture plays 
a significant role in shaping identity, values, and 
social attitudes among young working 
professionals. It functions simultaneously as a 
mirror of societal realities and as an agent of 
cultural change, capable of both challenging and 
reinforcing dominant norms (Hall, 1997; Jenkins, 
2006). In the digital age, technological 
advancements and globalization have intensified 
the reach and impact of popular culture, making 
critical engagement with media increasingly 
necessary. 
 
As popular culture continues to evolve through 
digital platforms and global networks, its 
influence on youth identity and social values is 
likely to deepen. This study highlights the 
importance of media literacy and critical 
awareness in navigating the complex cultural 
landscape of contemporary society. 
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